2009 SELECTED PROJECTS

TDA ultimately selected eighteen projects for inclusion in the State Plan. Of the recommended projects: 3 impact food safety, 8 influence industry development, 7 focus on marketing, 3 have a nutrition component and 3 relate to plant health. TDA has also selected proposals that will benefit the following industries: 

	Citrus (3) 
	Floral (1)
	Olive Oil (1)
	Produce (2)

	Farm to Work (1)
	Horticulture (1)
	Pecan (1)
	Turfgrass (1)

	Farmers Market (1)
	Lavender (1)
	Pomegranate (1)
	Watermelon (1)


Texas State Florists’ Association - increase sales of Texas floriculture products by preparing youth for careers in floriculture and expand the floral certification program in schools

Sustainable Food Center - conduct an assessment of current and potential production capacities, customer interest and input, and best practices related to operations and marketing strategies for the Farm-To-Work program that increases sales of specialty crops for local farmers and improves access to local food for area worksites

Texas Watermelon Association - conduct in store demonstrations and increase both consumer awareness and sales of Texas watermelons

Texas Produce Association - host a seminar to educate Texas growers and shippers of fresh produce about food safety, plant health, and marketing strategies

Texas Tech University, in conjunction with the Texas Olive Oil Council - identify best management practices in irrigation/plant physiology, effect of temperature/humidity on bloom and fruit set, nutrient management, and weed control in orchards for olive production in Texas

TexaSweet - increase awareness and consumption of Texas Rio Star Grapefruit by conducting mass media outreach via television, a media tour, and a series of in-store sampling demonstrations

Texas AgriLife Extension - conduct market analysis that assesses consumer acceptance and identify potential markets for fresh and processed pomegranate grown in Texas and compile current seasonal wholesale prices paid for whole pomegranate and pomegranate juice, annual sales and the major buyers including wholesalers, major grocery chains, and food processors in Texas

Texas AgriLife Extension - develop a curriculum on food safety where producers, farm managers, packers, and shippers are trained in Good Agricultural Practices and Good Handling Practices and conduct workshops that qualify participants for a cost-share fund towards one audit fee by a certified third party company

Texas Pecan Board - promote and raise the awareness of the consumer health benefits of eating pecans by partnering with the Texas Co-op Power magazine to sponsor an annual Holiday Recipe Contest and redesign and upgrade the existing website

Texas Lavender Association - develop and implement educational programs to support lavender growers and potential lavender growers as well as increase awareness of the Texas lavender industry by providing additional conference topics and speakers, conduct bi-annual workshops, and develop marketing materials to promote the lavender industry

Texas A&M University at Kingsville - adopt an aggressive eradication effort in the Diaprepes find sites that combines the destruction of declining trees and the control of all development stages of the pest and conduct intensive surveys to allow for early detection of the pest in other areas of the Lower Rio Grande Valley

Texas Nursery and Landscape Association - to assure that the best product possible goes from the grower to the consumer by educating all who are in the distribution cycle of good plant care, essential marketing techniques, and effective placements for the plant at the end-consumers destination

Texas AgriLife Extension - establish methods to enhance killing effectiveness of e-beam treatment in order to address the effectiveness of irradiation protocols in reducing contamination risk and improving consumer food safety of fresh leafy vegetables

Turfgrass Producers of Texas - develop, publish, and make guidelines available to Texas consumers for the selection, installation, and maintenance of turfgrass and develop a weed control manual for turfgrass producers

Texas Certified Farmers’ Market Corporation - solely promote public awareness of fresh fruits and vegetables sold at local member markets through the use of local and area media advertising

Texas Department of Agriculture – create informational and media events, which includes planning and conducting Market to Menu events to showcase fresh produce available at farmers markets for use in Texas restaurants; create informational literature on Texas Superstar plants, Earth-Kind® Roses and Texas herbs and produce availability listings; and combine media/advertising to increase consumer awareness and sales of Texas specialty crops

Texas Department of Agriculture - create educational events which includes the development of culinary workshops to train chefs on the use of fresh Texas produce; train producers and educate growers on marketing opportunities and in-store demonstrations to help educate consumers on how to use fresh produce in the kitchen; set up informational produce kiosks at State Fair to train school food service employees and seniors on purchasing and using local produce at farmers markets; and create children nutrition information to distribute during Fruit and Vegetable Month

Texas Department of Agriculture - Position Texas Department of Agriculture (TDA) inspectors and contract personnel on alternative routes that vehicles use to avoid TDA’s road station checkpoints in order to decrease the chances of introduction of a quarantined or an exotic pest

